
 

 

 

 

 

 

 

 

 

 

 

BUSINESS – Curriculum Map 
 

Intent of the Curriculum  
In our globalised world, business has never moved as fast as it does today. Business leaders, from Meta’s Sheryl Sandberg to Tesla’s Elon Musk, are shaping at high speed the 

world in which our students are growing up. Our curriculum is aimed at inspiring the entrepreneurs of tomorrow to take their first steps towards a career in Business. Pupils 

are taught the key concepts that govern the corporate world, including the core terminology, underlying principles and the impact of business and macroeconomic issues on 

us as individuals and on broader society.  

Our students develop theoretical, commercial know-how and how to apply this in practice. The courses -- GCSE, BTEC, CTEC or A Level -- cater to all abilities and learning styles. 

A common thread is the development of pupils’ creative business sense as they weigh evidence to solve problems and make informed decisions. The courses feed into further 

study and have practical application, not least because of the focus on these problem-solving skills.  

Pupils gain business knowledge through looking at both micro and macroeconomic issues, evaluating different types of approaches and analysing the companies that operate 

nationally and globally. The topics and tasks help pupils to develop as independent learners, and the research element demands enquiring minds and a critical approach.  



The subject is brought to life through the study of real business scenarios and household names in the corporate world, such as Apple or Starbucks. It is this aspect that is 

crucial to ensuring we maintain the popularity of a learning area that has more than 200 students in KS4 and healthy take-up in the Sixth Form. 

There are clear links to other subjects and this helps pupils enhance their knowledge, for example, boosting their quantitative mathematical skills by calculating and interpreting 

data and drawing graphs or charting the environmental impact of certain business decisions, covered in Human Geography. The courses tie in with the PSHE curriculum as 

pupils are encouraged to appreciate ethical concerns and aspects of corporate social responsibility.  

As a department, we understand the importance of giving pupils the opportunity to apply their knowledge in real scenarios. To this end, there are a range of trips as well as 

the Young Enterprise programme, which gives hands-on experience of designing a business plan and seeing it through to completion.  

We want to inspire the next generation of entrepreneurs, instilling in them the confidence and resilience needed to cope with the ups and downs of the business world.  

 

Implementation of the Curriculum  
Our schemes of work are built around the qualifications and adapted to include up-to-date, real-world examples in the case studies that pupils undertake. The business 

classroom is aimed at creating self-reliant, independent learners -- being able to carry out independent research and overcoming problems are prerequisites for success. While 

the goal is self-reliance, we also provide the support for all pupil needs, including SEND.  

The GCSE covers a range of interlinked topics, starting in Year 10 with an overview of the dynamism of business, the concept of risk versus reward and how to identify markets 

before tackling the nitty gritty of profit and loss accounts and cashflow statements. They build on this knowledge in Year 11, looking at ethics, marketing and employment law. 

To succeed in Business, pupils need to consider long-term planning, analyse and evaluate possible scenarios to make decisions and have an appreciation of the pace of change. 

A trip to Harry Potter World in Year 10 gives pupils insight into the marketing module. In Year 11, we visit BMW Mini to support the unit on production. Such trips help 

contextualise what pupils are studying in the classroom. 

Students who have covered the GCSE have a solid foundation for tackling either the A Level, BTEC or CTEC. At AS Level, there are units on marketing and managing business, 

which feed into the business decisions and globalisation modules in Year 13. The BTEC and CTEC courses are pitched at learners who prefer a mixture of coursework and exams 

and cover topics such as the business environment and working in business, marketing, customer service and Human resources.  

Teaching in Business incorporates teacher-led exposition, group work, independent research, and IT-based projects, using a range of print and online resources.  



The courses promote high levels of literacy through developing the communication skills needed for success as a businessperson, both oral and written. Expressing oneself 

clearly and analytically is a must for any budding Musk and this is a focus of the presentations done in class and written tasks. Numeracy is also an integral part as pupils’ 

quantitative calculations are used to analyse a firm’s finances or the impact of a weakening exchange rate on exports.  

Impact of the Curriculum  
Monitoring the impact of our curriculum is done through regular assessment. Pupils do exam-based questions every week, which are peer- or self-assessed and informally 

monitored by the teachers in the department.  

There are formal assessments each half-term, which feed into the departmental data. Moderation and analysis of performance take place at regular department meetings, 

allowing for targeted interventions where performance is below target or gaps in knowledge/skills are identified.  

Particular attention is paid to groups identified as part of the whole-school development plan, such as boys, SEND and disadvantaged pupils. 

Learning walks and formal lesson observations allow the monitoring of the delivery of the curriculum. The sharing of good practice is a regular feature of the department 

meetings.  

Take-up of Business at GCSE and in the Sixth Form has always been high at St Mark’s. Maintaining this level of interest in the subject is another important benchmark by which 

we measure our success in engaging pupils.  

It is vital that pupils transition from GCSE to the most appropriate qualification, whether A Level, BTEC or CTEC.  

Upon completion of the GCSE a significant number of students studies Business Studies in the Sixth Form or takes vocational Business-related courses at the local college.  

Some students also go on to read Business at university taking, for example, degrees in Business Studies, Management, Marketing and Economics. The department shares the 

school objective of ensuring all students have the best possible qualification and are in a position to further their studies. 

 

 

 

 


